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ABSTRACT

The aim of this paper presents the Corporate SaRedponsibility” (CSR) describes a social movenst
collection of specific management practices andaitives. It is a universal concept by which orgaations take up
responsibility of their activities impacting the leeing of society customers, employees, sharelmldemmunities and
the environment in all aspects of their operatiohs.examine the employees views on the Social fFprasd Live stock
development.

KEYWORDS:Social Movement and Collection, Business has Repibities
INTRODUCTION

Corporate social responsibility is a type of cogterself-regulation, integrated into a businessahdthe phrase
“Corporate Social Responsibility” (CSR) describesoaial movement and collection of specific managetnpractices and
initiatives. It is a universal concept by which anigations take up responsibility of their actegtiimpacting the wellbeing
of society customers, employees, shareholders, coities and the environment in all aspects of tlogierations. The
concept of Corporate Social Responsibility (CSRyusded by the fact that corporations can no loraygras secluded
economic entities operating unconcerned from bnoadeiety. The conventional views about competitess, survival
and profitability no longer exist. Thus, Corpor&ecial Responsibility is about two aspects: redythe negative effect

and increasing the positive contributions.
Conceptual Development of Corporate Social Resportmsiity

The concept of corporate social responsibility basen decade old and has covered a long expedittancore
belief is that the business has responsibilitiegtds the society beyond the profit maximizatiofeotives have extended
historical roots. Patrick Murphy (University of Milgan Business Review, 1978) introduced four CS#8 énat embraced
the period before and after the 1950’s.The perjpdoul950s was the ‘philanthropic’ era in which gamies donated to

charities more than anything else. The period 1633~xas classified as the ‘awareness’ era, in wttiehe became more
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recognition of the overall responsibility of busiéseand its involvement in community affairs. Thei@#l968-73 was
termed the ‘issue’ era in which companies begandimg on specific issues such as urban decay| dis@imination and
pollution problems. Finally, in the ‘responsiveriess 1974—78, and continuing beyond, companiesbégking serious

management and organizational actions to addreBsis3Bes.
LITERATURE REVIEW

Livestock sector can be considered as a futurenengji agricultural growth. Unfortunately, low inye®ent and
insufficient funding has resulted in underperforomrof the sector. Since government funding for sdvkvestock
development schemes remains limi{@DI, 2012, new opportunities need to be explored to meetrédguirements. To
this end, the recent notable development i.e., Gaorigg Act 2013Cll, 2013; Afsharipour and Rana, 2014 could be
one important avenue. This Act makes it mandatorycbmpanies to spend 2 percent of their profgdoial development
activities. A Corporate Social Responsibility (CSRY}ivity is defined as any intervention by a compdirected towards
the community developmenNEFCG, 2013. CSR endeavours of companies range from livetlhpoomotion, health,
environment, education, rural infrastructure andnga’s empowermentHussain, 2014. Thus, funds available under
CSR can be tapped for use in animal husbandry gsojarough concerted efforts. Furthermore, CSRatiies can help

exploring possibilities of newer and much neededlipyprivate partnership in the livestock developne

Most of the livestock development activities und&8R interventions by corporates involve partnershith
NGOs and government bodies. For instance, BAIFh&s grominent NGO working for livestock developmbwtfostering
partnerships with several corporates across stdtbfaharashtra, Madhya Pradesh, Andhra PradeslstRan, Gujarat,
Karnataka, Bihar and Uttar Pradesh (BAIF,2015). hiSlinkages and partnership through CSR activitieso dnelp
corporates in enhancing the relationship with dtal@ers such as customers, regulatory authorltiea] communities and
NGOs (ojPur and Draskovic, 2013.

Recent studies documenting CSR implementation aactipes in the forest sector suggest a trend wsvamore
holistic approach to CSR (Panwar et al. 2006; Vidatl Kozak 2008a). That is to say, instead of beingely
environment-centric, forest sector companies naeglmore importance on the economic and the saspct of CSR.
For example, from 2000 through 2005 the social etspaw the greatest increase in company CSR peacfiidal and
Kozak 2008b). Examples of these social issues diecthose associated with ‘human resources’, ‘enméoit’ and ‘health
and safety’. However, topics such as ‘communityolmgment’ and ‘stakeholder consultation’ still ramaomewhat
under-addressed as they are considered by the ooespa have a lower priority compared with othecial issues. The
economic aspect is becoming more emphasised asanelivith an enriched meaning. It is extended bypmanies from
profit-making and job-providing to responsible cgérns. Under considerations of the economic impattvarious
stakeholders, companies place more attention aressassociated with ‘wealth creation and local kigweent’ and

‘customer/consumer satisfaction’ (Vidal and Koz&k2a)
STATEMENT OF THE PROBLEM

Despite the various studies over the corporateab@esponsibility programmes, research on the émnfbe of
corporate social responsibility programmes over thestainability is scant and shows ambiguous r&$Elipta,

2007¥>.Some practioners have posited that corporate Isoesponsibility prgorammes specifically in the imess
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organizations are ineffective and are not well ust®d in enhancing the sustainability by all theams. The different
observations suggest a need to understand theratepcial responsibility programs better(JaifQ®®. There are still
no clear indicators as to whether these initiatasessuccessful with some research supportingahe\of corporate social
responsibility to the business organisations wbileers are not as supportive of its value. Themdsis the possibility that
what corporate social responsibility programmeene country may not work in another, and that theay be variation
across countries and across different cultureghi connection, little research has investigatbdua the knowledge,
perceptions, feelings, emotions and gratificatiassociated with corporate social responsibilitggoams in the Indian

business environment.
RESEARCH GAP

Hence there is need to fill this research gap adamic literature on corporate social responsjbflibgrams in a
competitive dynamic Indian business market. Desfite rigorous use, some practitioners hypothesiied corporate
social responsibility programs may be unproductMereover a few studies repeatedly highlighted effectiveness of
corporate social responsibility and further leamsustainability. Therefore in terms of practicpplication of corporate
social responsibility programs in Indian contextere is a need for the study to understand thefadaffecting the
corporate social responsibility programs whichdmts of creating the corporate social respongjtdlitd further leads to

sustainability.
NEED OF THE STUDY

The Indian society possessed with various corpostieial responsibility programmes by the different
organisations. The concerned organisations haven kmding the society by framing different corporatecial
responsibility programmes to cater the various segmof people in the society(Jayashankar et @.32 Perhaps it has
become a great challenge to organisations to aomtine existing corporate social responsibilitygpams, and gain the
sustainability (Kapur et al., 2010). However a fetudies highlighted the need of the corporate $aeisponsibility
programmes to enhance the sustainability. Thoufgwastudies repeatedly emphasize increasing incelef corporate
social responsibility programs used by businessidsgitions to expedite their affective relationshipivities to develop
bonds with different stakeholders, little empiri@lidences are available about the determinaribeati#s of corporate

social responsibility programs that influence thetainability

OBJECTIVES OF THE STUDY
* To examine impact of Social Forestry on Corporatei&d Responsibility.
e To check the effect of Live Stock Development onp@oate Social Responsibility
e To offer suggestions and conclusion for the study

METHODOLOGY OF THE STUDY

According to the statistics provided by the ITC [timd, it is observed that ITC providing over thetam aspects
such as social forestry, livestock developmenhmnural areas. Based on the available informattas,noted that there

are 4,500 rural people trained approximately antl aduwhich 20 percent i.e 900 samples are drawmftbe total
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population. Hence, we conclude that the determgaanple size for this study is 900.
Survey Instrument

The self-administered questionnaire is developedisiyig the scales from previous studies. The quasdire
comprises of different scales such as, dichotommudtjple choice, and Likert's five-point intervatales, and open ended

guestions.
Method of analysis

Data is arranged in an orderly fashion in a summsargad sheet, by counting the frequency of regsottseach
guestion. A case analysis for outliers and testwiflations of assumptions is conducted. The tatallysis is carried out
by using SPSS (Statistical Package for Social $e&n21.0. The main aim of this analysis was taréxa the direct

linkages between thadependent variables and one dependent variable attime.
HYPOTHESIS OF THE STUDY
H1,: Social Forestry will not have significant effecbn Corporate Social Responsibility
H2,: Livestock Development will not have significant #ect on Corporate Social Responsibility

Table 1: Employees Response towards the Livestocleizelopment

Livestock Development
Valid Cumulative
Frequency | Percent Percent Percent
Very much Unlikely 57 47.5 47.5 47.5
Unlikely 24 20.0 20.0 67.5
valid Neutral 12 10.0 10.0 77.5
Likely 14 11.7 11.7 89.2
Very much Likely 13 10.8 10.8 100.0
Total 120 100.0 100.0

Source Primary Data

The following table describes about the responsesngoy the ITC Limited employees given for theektock
development activities. The statistics disclosext there are 57 (47.5 percent) respondents aremech unlikely, 24 (20
percent) respondents are unlikely, 12 (10 peraest)ondents are neutral, 14 (11.7 percent) resptsdee likely and 13
(10.8 percent) respondents are very much likelyatow the livestock development activities initiated the company

under corporate social responsibility.

Table 2: Regression Model Summaries for the Livestk Development on Corporate Social Responsibility

Adjusted | Std. Error of ANOVA Results
e R e R Square | the Estimate F-Value | dfl | df2 Sig.
1 0.63% 0.398 0.397 0.69792 563.285 1 852 0.000
a. Predictors: (Constant), Livestock Development

The predictor effects and the beta estimates eectiefficient summary results are exhibited in fibiéowing
Table — 4.20. Th@ value is found to be 0.811; standard error is 8.03- value is found to be 24.323 and the p- vidue
found to be 0.000. With this evidence we concluds the predictor variable is corroborated with degpendent variable

in the proposed hypothesis. So, the researchexdstaat the proposed null hypothesis is rejectedi thp alternative
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hypothesis (H3) is approved. To the concerned Ilngsis$, the regression equation is as follows:
Corporate Social Responsibility (Y) = 1.667+ 0.46@.ivestock Development) X

Table 3: ITC Limited Employees Response towards th8ocial Forestry

Social Forestry
Frequency | Percent Valid Cumulative

Percent Percent
Very much Unlikely 45 37.5 37.5 37.5
Unlikely 27 22.5 225 60.0

valid Neutral 10 8.3 8.3 68.3

Likely 25 20.8 20.8 89.2
Very much Likely 13 10.8 10.8 100.0
Total 120 100.0 100.0

Source: Primary Data

The ITC limited employees response towards theasdoiestry activities. It is observed that there 45 (37.5
percent) employees stated that they are very mundikely towards the social forestry. There are 22.% percent)
respondents stated that they are unlikely towdrdssocial forestry. There are 10 (8.3 percent)aedents opinioned that
they have neutral feeling. There are 25 (20.8 peyoemployees informed that they are likely towasdgial forestry
activities of the organization. It is further naetthat 13 (10.8 percent) respondents elicitedttieat very much like the

social forestry initiatives of the organization.

Table 4: Regression Model Summaries for the Soci&lorestry on Corporate Social Responsibility

Model R R Square Adjusted | Std. Err_or of ANOVA Results :
R Square | the Estimate F-Value dfl df2 Sig.
1 0.713 0.509 0.508 0.63045 882.387 ] 899 0.000
a. Predictors: (Constant), Social Forestry

The predictor effects and the beta estimates eecthefficient summary. Th@ value is found to be 0.676;
standard error is 0.023; t — value is found to Be7@5 and the p- value is found to be 0.000. Wik evidence we
conclude that the predictor variable is corrobatatéth the dependent variable in the proposed hggis. So, the
researcher stated that the proposed null hypotlesijected and the alternative hypothesis JHd approved. To the

concerned hypothesis, the regression equationfadlas/s
Corporate Social Responsibility (Y) = 0.218+ 0.67¢ocial Forestry) X
RESULTS OF THE STUDY

The relationship between Social Forestry and Catgofocial Responsibility is analyzed through seripiear
regression analysis (SLRA). To attain these resthis means scores of the independent variabl8daal Forestry is
regressed upon the dependent variable’s mean scer€orporate Social Responsibility. The statisésults delivered
both the regression model summaries and the caaffisummary. The regression model summary repuotisipted that
the predictor variable contributes significantlydaelicited the high impact over the Corporate SoRmsponsibility. The
results revealed that thé Ralue of the model is 50.9 and the F-value is 882.and the p- value is found to be 0.000.

The predictor effects and the beta estimates residhht thef value is found to be 0.676; standard error is 8,02
t — value is found to be 29.705 and the p- valumismd to be 0.000. With this evidence we concltitd the predictor
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variable is corroborated with the dependent vagiathe proposed hypothesis.

The regression model summary results promptedthigapredictor variable contributes significantlydaglicited
the high impact over the Corporate Social RespdlitgibThe results revealed that thé Ralue of the model is 39.8 and
the F-value is 563.285 and the p- value is founiokt®.000.

The predictor effects and the beta estimates eectiefficient summary disclosed that fhealue is found to be
0.811; standard error is 0.033; t — value is fotmbe 24.323 and the p- value is found to be 0.0@ith this evidence we
conclude that the predictor variable is corrobatatéh the dependent variable in the proposed hgxis.

FINDINGS OF THE STUDY

e Itis observed that in both the segments of ruitklgers and the ITC limited employees believedrsifty that the

corporate social responsibility programmes mayddadhe organizational sustainability.

» The variable social forestry is also notified thedarate impact over the corporate social respditgibiin by the
ITC limited.

* The variables such as, sustainable agriculturelisestock development didn’'t show much impact onpooate

social responsibility.
SUGGESTIONS OF THE STUDY

* The statistic results evidenced that social foyektid moderate impact over the corporate socigloresbility
programmes. Though the organization has been ctindwsncial forestry programmes, it is requirednitiate to

enrich the greenery and to generate employmemtfat households, including poor tribal and margfaemers

e The ITC limited to be formulate for genetic improvent of cattle through artificial insemination tooguce

high-yielding crossbred progenies in the villages.
CONCLUSIONS

The outcomes of this research project has conethud the existing theory by providing an uniquel an
complete frame work for evaluating the rural peopéceptions towards social forestry, livestock elegment. The
conclusions of this research project has undeewritd the prevailing theory by catering a inimieabhd a comprehensive

frame work for evaluating the effectiveness of G88grammes conducted by ITC Limited in rural India.
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